The "Culture vs. Rights" Debate (Article 5)

Goal: To tackle the most difficult part of CEDAW—changing social patterns.

· The Setup: Introduce a common cultural stereotype (e.g., "Certain jobs are too dangerous for women" or "Domestic work is only for women").

· The Task: Groups must act as a Public Awareness Agency. Using the mandate from Article 5, they must design a 60-second social media campaign or a poster to challenge that specific stereotype.

· The Outcome: Students present their campaign ideas to the class.




Article 5 is often considered the most "radical" and transformative part of CEDAW. While other articles focus on changing laws (like the right to vote or equal pay), Article 5 focuses on changing minds and culture.
It recognizes that even if a woman has the legal right to work, she may still be held back by social expectations that "a woman’s place is in the home."

The Two Main Parts of Article 5
Article 5 is divided into two clear mandates for governments:
1. Eliminating Stereotypes (Article 5a)
States must take measures to modify social and cultural patterns of conduct. The goal is to eliminate:
· Prejudices: Biased beliefs about what women can or cannot do.
· Customary Practices: Traditions that treat women as inferior or men as superior.
· Stereotyped Roles: Fixed ideas like "men are the breadwinners" and "women are the caregivers."
2. Redefining Parenting & Maternity (Article 5b)
States must ensure that "family education" includes:
· Maternity as a Social Function: Recognizing that bearing children is a contribution to society, not just a private "woman’s issue," and should not be used as a reason to discriminate.
· Shared Responsibility: Explicitly stating that both men and women share the responsibility for raising children.

